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With your professors' help and my passion for marketing research, I definitely would be able to accomplish stellar results in researching, analyzing, and solving different marketing problems. One particular professor specializing in my field of interest and affiliated to the institution is Dipayan Biswas. He has done much PhD-level research on sensory and experiential aspects of marketing that I find very comprehensive and informative. Since my interest in marketing research is about ethical factors in marketing, I will learn more from the professor on the aspects that pleases the customers.
I intend to do research on "Discovering Ethics in Marketing" as my dissertation research topic. My choice of topic was inspired by research done by professor Dipayan Biswas on "The diagnostic role of signals in the context of perceived risks in online shopping: Do signals matter more on the Web?" which analyses the effect of sensory and interactive marketing. His research involves four experimental studies that examine the differential effects of three signals: retailer reputation, perceived advertising expenses, and warranties on consumer risk perceptions across online and store shopping conditions
In conducting the research, I will use Professor Dipayan Biswas's help and his research and study the basics of marketing ethics and discuss possible frameworks for marketing ethics. For example, I will analyze a value-oriented framework, from which I will analyze ethical issues based on values ​​such as honesty, privacy, and transparency. Also, I will look into a stakeholder-oriented framework based on the moral issues affecting consumers, competitors, and society. Finally, I will consider a process-oriented framework by analyzing ethical issues in marketers' categories such as pricing and promotions. I will also analyze and determine where the market power lies and whether the balance of power is fundamentally relevant to understanding the context of the moral dilemma in marketing ethics. 
